


QUESTION 6

In the question 6 most often, the following outcomes were indicated as the most important in the field research: 

Creative thinking, Time management and Problem solving. 

Q6	 What would you consider the most necessary skills to be obtained 

	 as outcomes of the CCI entrepreneurship curriculum?	 1	 2	 3	 4	 5	 6	 Total:

1	 Pitching ideas and presentation skills	 4	 5	 5	 4	 4	 4	 26

2	 Managing a Team 	 4	 3	 4	 4	 5	 5	 25

3	 Organizational Behaviour	 4	 3	 4	 5	 5	 5	 26

4	 Self-Assessment	 3	 4	 3	 4	 4	 4	 22

5	 Time management 	 4	 5	 3	 5	 5	 5	 27

6	 Creative thinking 	 5	 5	 5	 5	 5	 5	 30

7	 Self confidence	 5	 5	 3	 4	 5	 4	 26

8	 Motivation 	 4	 5	 4	 3	 5	 4	 25

9	 Problem solving	 4	 5	 4	 4	 5	 5	 27

10	 Creating Networks	 4	 3	 5	 4	 5	 5	 26

11	 Managing Resources	 5	 4	 4	 4	 5	 4	 26

CONCLUSIONS:

It is impossible to indicate which skill is the most important, because they were all estimated as crucial and 

the differences between them are very small.

Self-assessment was indicated as the least important, but with such a small difference and small number of 

participants it should not be treated as a deciding factor.

QUESTION 7

In the question 7 almost none of participants have pointed an extra skill that they think is needed. Only one 

participant pointed out: “Marketing skills” and “Social media management”.

QUESTION 8

There were no answers for question 8 concerning what existing resources could be used or re-designed for 

use in the SHADOWS entrepreneurship curriculum to avoid duplication.



QUESTION 9

Answers for question 9 were “Anonymous questionnaires for trainees as well as independent (objective) 

interpretation of their financial results” and “Financial results, better self-esteem, more confidence”. 

QUESTION 10

Only 2 participants pointed out some suggestions about the type of suggested assessment framework:
-	 Evaluation and monitoring of progress

-	 Measurement of participants career development 

Most of our participants are young people with small experience with EU projects and this kind of vocabulary, 

they probably don’t have much knowledge about assessment frameworks in general.

 

List of Learning Outcomes

Most often, the following outcomes were indicated as the most important in the field research: Creative thinking, 

Self-confidence, Time management and Problem solving. Also it has been proposed by some respondents of the 

field research that the course should include social media management and marketing. 

According to desk research the learning outcomes of entrepreneurship curriculum should be also social media, 

personal branding, financial planning, taxes/accountancy, setting up a business start-up and moreover legal 

background, copyrights, intellectual property and fundraising.

Conclusions and Recommendations

The educational system in Poland in the field of cultural and creative industry is not estimated well according 

to the field research. The problem is also lack of training in the field of entrepreneurship and skills important 

for being entrepreneur such as time management, team management, risk management, problem solving. 

Therefore it is important to include these topics in the curriculum, but it is recommended to include also topics 

such as social media management and marketing. 

The very sad conclusions after conducting the research is that young people in CCI sector are well educated 

from the VET/technical point of view but at the same time very insecure. They don’t know their meaning 

to society and potential. They have a lot of fears towards their future, they usually don’t believe they can 

succeed in finding a well-paid job or starting their own business.

It is very important to include such elements of curriculum that will make them feel more self-confident. To make 

them realize, that in western countries CCI sector is becoming one of the most important ones and finally this 

trend will appear also in our country. 
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